
JACKIES AMAZING 
GUIDE TO BECOMING AN AUTHOR



It’s true. Becoming an author will change your life. 

A

 
I’ve done it. Now it’s your turn. 
Happy writing and happy authorship!

Jackie Camacho-Ruiz

JACKIES AMAZING 
GUIDE TO BECOMING AN AUTHOR
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CHAPTER ONE: PLANNING YOUR BOOK

H
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What is your objective? 

Obviously, you’re reading this guide because you have a story 
inside you that’s yearning to break free!



A

What format is it in? Is it a larger book, standard or pocket size?

Is it thin (minimum 24,000 words and 24 pages) or thick? 

How will the book be organized? (Sections, chapters, sayings)

What is the book called? 

What kind of colors does it feature?  

What does the cover look like?

Will there be illustrations? What kind? 

Who can endorse this book for you?

Does the book have any “extras” that should be created for the book, i.e. 

appendices, downloads, etc.?

Is there information about you on it? Your photo? Biography? 

How will you sell your book? 

What is Your Vision of 
Your Book?

Close your eyes and imagine your 

book. What does it look like?

Who is Your Audience? 
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CHAPTER TWO: WRITING AND EDITING
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A

Just write it. 

Transcribe it.

Jackies Amazing Guide to Becoming an Author





Word Count Book Dimentions  Length of Book 
in Pages 

5,000 Amazing Guide to 
Becoming an Author 5” x  7” 24 pages (minimum to 

be considered a “book”)

31,000 The Fig Factor 5.5” x 8.5” 146 pages

43,300 The Little Book of
Business Secrets 5” x  8” 232 pages

72,000 Today’s Inspired 
Latina 5.5” x 8.5” 258 pages

ESTIMATED WORD COUNT TO PAGE NUMBER
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EDITING

E

Developmental Editing
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Rewriting or Substantive Editing

Line Editing

Proofreading
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CHAPTER THREE:  SELECTING A PUBLISHER
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How will you publish your book? 

I 

Full Service Publishing House
PROS:
•

•

•

• 

CONS:  
•

• 

• 

•
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Vanity Publishing House
PROS:
•

•

•

CONS:
•

•

•

Hybrid Publishing House
PROS:
•

•

CONS:
•

•

Author-Focused Publishing

PROS:
•  

•

Jackies Amazing Guide to Becoming an Author



Jackies Amazing Guide to Becoming an Author

•  

• 

•

CONS:
•

Complete Self-Publication

PROS:
•

•  

•

CONS:
•

•

•
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FULL

SERVICE 
VANITY HYBRID

AUTHOR-

FOCUSED

COMPLETE
SELF-

PUBLICATION

I am a new author with great 
material! I want to publish 

now without submitting an 

I do not want to have a 
restrictive 60, 90 or 120 wait 

period where I cannot pursue 
other publishing houses. 

I want my house  to help me 
with all aspects of production 

and publishing —writing, 
editing, marketing and 

promotion.

I want to retain creative 
control over book design, etc. 

I want my publishing house 
to actively market my book, 

but listen to what I have to say 
about how to do it. 

FULL SPEED AHEAD TO PUBLISHING
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Think about what you want and read the steps on the left. Then look and see 

what type of publishing house would best suit your needs.

Not the right publishing house for you

You might not get the service you 
expect, or need.

Pick up the phone! It’s what you want. 

INTRUCTIONS
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CHAPTER FOUR: PROMOTION
The best way to become a successful author is to become a good marketer.

N

Driving Amazon Reviews
ASAP after book is on Amazon

Maximizing Digital Distribution Channels
To be arranged ASAP after print

Amazon.com

Booksamillion.com Barnesandnoble.com.



Hosting the Book Launch/Book Signing
Arrange 4-5 months before publication 

Setting up a book launch or book signing is the traditional way to begin 

building a support community for your new book and for yourself as 

a new author. Hold the event at a convenient time, in an intriguing space 

food, plenty of books for sale and send invitations to your mailing list. Be 

sure to have a photographer designated to get pics of you signing books and 

addressing the crowd. You’ll need them for the media…

Using Traditional and Social Media
From six months before publication to ongoing

Does everyone know that you are writing a book?  If not, you’ve got some 

work to do! For traditional media, put together a press release or media 

kit with your biography and high-resolution photo. Seek out opportunities 

in “local author” columns or pitch certain reporters a story based on 

current hard news angles where the thoughts in your book contribute to 

the conversation. On social media, consider a virtual book launch through 

Facebook Live, or sharing tidbits of your content as posts.  Saturate your 

accounts--Twitter, Facebook, Instagram (get a great cover shot!), LinkedIn 

and wherever else you are. Always remember to include the link to purchase 

the book online!

Speaking Engagements
From date of publication 

Speaking before audiences is a great way to sell your book, gain exposure 

as an author and elevate yourself as an authority. First, seek unpaid 

opportunities and before you know it, groups will come knocking on your 

door to hear you speak with a nice fat stipend and the chance to sell stacks 

of your books. There’s plenty more information on this topic in the Amazing 

Guide to Becoming a Speaker, available from Fig Factor Media. 
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Three months before publication to ASAP after publication

I

ASAP

CORPORATION

AUTHOR Organization



Publish in Another Language
After publication

T

Publish in Another Format
It is becoming increasingly inexpensive to turn printed matter into Kindle or to 

record an audiobook. Consider your audience and how they receive information 

 

Video
There is a myriad of ways video can be used to help market your book. Here 

•

• 

• 

• 
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Other

T

 

IN CLOSING…

book. Whether publishing a book is your dream or the next logical step in 

your professional development, please know that I am here to support you in 

head to a completed, printed work in your hands!

FIG FACTOR MEDIA

Jackie Camacho-Ruiz

Jackie@jjrmarketing.com

630.441.6057

THE MAGIC FORMULA 
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Ja

, author of 

eight books , international 

touch at 

http://www.jackiecamacho.com/contact.

ABOUT THE AUTHOR OF
 “The Amazing Guide”: 


